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Objective

To evaluate the affects of banning displays of 
cigarette products at point of sale affect smoker on 
knowledge, smoking behavior of adult smokers in 
Thailand.



Methods

Sample:
Cohort of  2,000 adult smokers age 18 years and 

over (Male & Female) 
Tools: Interview questionnaire for adult smokers

Sampling Design : Stratified Multi-stage Sampling

Results presented here on 2006 data are preliminary
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Initial survey January to March 2005Initial survey January to March 2005
FollowFollow--up Augustup August--September 2006September 2006

First wave

2,000 smoker 
in 2005

Follow-up 
2006

Quit = 210 
(10.5%) 

smoke = 1,358 
(67.9 %)

Lost of follow-up = 432 
(21.6%)

Results presented here on 2006 data are preliminary

Second wave



Smoking status and age group of adult smokers 

100.0100.0100.0Total

34.345.732.5More than  55

42.341.042.540 -54

1,5682101358Total number

19.811.021.225 - 39

3.62.33.818 - 24

Total (%)Quitter (%)smoker (%)Age group (years)



Displays of cigarette products  
at point of sale

Before After
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Aware of Banning Display Policy*Aware of Banning Display Policy*

* Significant at 0.01 level

9.7

90.3

Rural

91.595.0Yes

8.55.0No

TotalUrbanAware of Banning Aware of Banning 
Display PolicyDisplay Policy



Support complete bans on tobacco Support complete bans on tobacco 
advertisementsadvertisements inside shops and storesinside shops and stores

82.9

12.3

4.8

Rural

4.95.3Not at all

82.280.4A lot

12.914.3A little bit

TotalUrbanSupport complete bans on 
tobacco advertisements 
inside shops and stores



Support complete bans on Support complete bans on displaysdisplays of of 
cigarettes inside shops and storescigarettes inside shops and stores

84.384.3

10.810.8

4.94.9

RuralRural

5.35.36.36.3Not at allNot at all

83.183.179.979.9A lotA lot

11.611.613.813.8A little bitA little bit

TotalTotalUrbanUrbanSupport complete bans on Support complete bans on 
displays of cigarettes displays of cigarettes 

inside shops and storesinside shops and stores



Displays of cigarettes inside stores and shops Displays of cigarettes inside stores and shops 
encourage young people to take up smoking encourage young people to take up smoking 

17.517.5

82.582.5

RuralRural

81.881.880.180.1YesYes

18.218.219.919.9NoNo

TotalTotalUrbanUrbanDisplays of cigarettes inside Displays of cigarettes inside 
stores and shops encourage stores and shops encourage 

young people to take up smokingyoung people to take up smoking



How effective the government ban on display of How effective the government ban on display of 
cigarettes inside stores and shops will be reducing the cigarettes inside stores and shops will be reducing the 
amount people smokeamount people smoke

15.3

42.0

47.7

Rural

39.932.4Very effective

18.125.5Not effective

42.042.1A little bit 
effective

TotalUrbanThe effect of banning 
display on smoker

* Significant at 0.01 level



ConclusionsConclusions
There is strong public support for the There is strong public support for the 
ban on display of cigarettesban on display of cigarettes
It as strong as support for bans on It as strong as support for bans on 
tobacco advertisingtobacco advertising
Most smokers and quitter believe Most smokers and quitter believe 
displays encourage youth smokingdisplays encourage youth smoking
Most smokers believe that the ban is Most smokers believe that the ban is 
helping them reduce their consumptionhelping them reduce their consumption

40% believe it is very effective40% believe it is very effective



International Tobacco Control Policy International Tobacco Control Policy 
Evaluation ProjectEvaluation Project

http://http://www.itcproject.orgwww.itcproject.org
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